


























VARIANCE REQUEST

• THE OWNERS OF 110 N FOURTH ST., PIN 16-03-159-
009 REQUEST A VARIATION TO THE CITY CODE TO 
EXCEED THE 50 SQUARE FOOT MAXIMUM SIZE FOR A 
COMMERCIAL SIGN

• ISSUE IS SIGN SIZE NOT CONTENT



CITY CODE - SIGNS

• “SIGN: Any billboard, mural or other device which displays 
or includes any letter, work, model, banner, flag, insignia, 
device or representation used as, or which is in the nature 
of an advertisement or announcement or which directs 
attention to an object, place, activity, person or business; “

• Permit required
• Maximum size 50 square feet



IS A “REPRESENTATION “ OF WHAT IS SOLD 
ADVERTISING?

         IS THIS ADVERTISING?

IS THIS ADVERTISING IF 
NAME AND LOGO ADDED?



BOTH ARE ADVERTISING SIGNS UNDER CITY CODE AND 
LEGAL DEFINITION OF AN ADVERTISIEMENT SIGN

         IS THIS ADVERTISING?

IS THIS ADVERTISING IF 
NAME AND LOGO ADDED?



PLAIN MURAL – ALLOWED – NOT A SIGN



MURAL WITH SIGNS ATTACHED NOT EXCEEDING 
50 SQ FT - ALLOWED

SIGN
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CIGAR ADDED  SO ENTIRE MURAL = ADVERTISING 
SIGN – REQUIRES VARIANCE



REQUESTED SIGNAGE SHOWN BELOW



WHEN ARE VARIATIONS PERMITTED

• 28.08.020.: No variation shall be permitted unless the council shall make a 
finding of fact based upon the standards herein prescribed, that there are 
difficulties or hardships involved in the strict application of these regulations.

• STANDARDS: The planning commission and the city council shall not vary the 
regulations of this title unless both bodies find that based upon the evidence 
presented to them, 
1. the plight of the owner is due to unique circumstances and 
2. the variation, if granted, will not alter the essential character of the locality or 
3. will not cause substantial injury to the value of other property in the area of 

the city in which it is located. 



ALLOWABLE CITY COUNCIL ACTIONS

“The city council shall take action on the application and the 
recommendation of the planning commission at its next 
regularly scheduled meeting after receipt of said 
recommendation.”

1. Grant the application in whole or in part with or without modification
2. Deny the application
3. Resubmit the application to the Planning Commission for further study.
If the city council does not take final action on said application at the second 
meeting succeeding after the date upon which the recommendation of the 
planning commission is filed with the council, said application shall be 
deemed to have been denied. 



CITY POSITION

• IS THE CITY AGAINST ART OR MURALS? – No, we recognize 
and support the fact art is an important part of our 
community. We have a mural grant program providing 
$5,000 each for downtown murals and 3 in the pipeline.

• IS THE CITY AGAINST BAD ASH? No, we have worked with 
the owners to save the former theater and even provided 
$190,000 in cash and business incentives.



SIZE LIMITS  PROVIDE GUARD RAILS
 SHOULD THIS BE ON THE MASONIC BUILDING?



OR THIS?





CITY CODE FOLLOWS GENERALLY ACCEPTED DEFINITION 
OF AN ADVERTISEMENT  SIGN

• LAW INSIDER – “Advertisement Sign. – means any 
word, letter, model, sign, pattern, placard, board, 
notice, device or representation employed wholly or 
partly for the purposes of advertisement, 
announcement or direction including any structure 
used or adapted for the display of advertisements.”

https://www.lawinsider.com/dictionary/advertisement-sign
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CITY OF OREGON 

ORDINANCE 2023-015 

AN ORDINANCE AMENDING CHAPTER 36 OF TITLE 6, RAFFLES, OF THE 

OREGON CITY CODE 

WHEREAS, 

NOW THEREFORE, be it ordained by the Council of the City of Oregon, in the 
State oflllinois, as follows: 

SECTION 1: AMENDMENT "6.36.040 Compliance" of the City of Oregon 
Municipal Code is hereby amended as follows: 

BEFORE AMENDMENT 

6.36.040 Compliance 

It shall be unlawful for any person to conduct or operate a raffle or to sell, offer for sale, 
convey, issue or otherwise transfer for value a chance on a raffle unless done in accordance 
with this chapter. 

(Code I 970, § 5-15-3; Code l 987, § 4-184) 

AFTER AMENDMENT 

6.36.040 Compliance 

It shaU be unlawful for any person or O[ianization to conduct or operate a raffle or to sell, offer 
for sale, convey, issue or otherwise transfer for value a chance on a raffle within the corporate 

limits of the City unless done in accordance with this chapter. 

(Code 1970, § 5-15-3; Code 1987, § 4-184) 

SECTION 2: AMENDMENT "6.36.050 License; Application" of the City of 
Oregon Municipal Code is hereby amended as follows: 

BEFORE AMENDMENT 

6.36.050 License; Application 
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